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1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks,

Q.1 What is Consumer behaviour? What are the factors influencing consumer (10)
behaviour?
’; OR .
Q.1 Define Marketing. Explain the importance of marketmg in service sector with

suitable examples.

Q.2 Explain product life cycle concept and enumerat he stages in new product life  (10)
cycle. v

- Q.2 Explain the features and strategies to be adi"pted for a product at maturity stage.
Q.3 Describe the pricing methods and pnce detenmna‘uon policies with suitable (10)
examples. (N
. »x . OR
Q.3 Explain the 5M’s of advertising Management.

T

Q.4 “Marketing Research’ is Vltal for the Evaluation of a Sound Marketing (10)
Strategy”. Explain this statement

4

OR
Q4 Discuss the vanous marketmg research techniques with suitable examples.
Q.5 Explain the strategy and planning for internet Marketing,. 10)
OR
Q.5 Discuss the usage of 7Ps for effective marketing operation with suitable
examples.
Q.6 Discuss the factors influencing the organization buying behaviour with suitable 10)
examples.
OR
Q.6 Define Sales Potential. Discuss the advantages of disadvantages of sales
Potential.
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