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Explain the various basis of segmentation and also market segmentation (10)
strategies of consumer market.

OR
What constituent the macro and micro environment of a company? Explain the
macro constituents in detail.

Discuss the strategic consideration in product life eycle. (10)

OR 4N\
Explain the new product development for a two wheeler.

Explain the various factors influencing the marketing channels selection (10)

decision. v

“OR
Define promotion mix. Explain‘;fhé different elements of promotion mix.

.
Define factor and cluster analysis. Differentiate the both with suitable example. (10)
. i g, i OR
What is marketing-tesearch and explain the various statistical tools used in it.

g T
5

Discuss the 7Ps d‘_f.gma.rketing with suitable examples. (10)

OR
Define STP. Explain the various steps involved in STP.

Discuss the business marketing strategy with suitable business examples, (10)

OR
Explain fundamentals of business markets? Discuss business to business

marketing strategy.




